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Penelitian ini bertujuan untuk mengetahui pengaruh lokasi, promosi, 
potongan harga, dan pemasaran melalui sosial media terhadap keputusan 
pembelian di Mitra Swalayan, Kartasura selama masa pandemi Covid-19. 
Penelitian ini adalah penelitian kuantitatif. Variabel yang diteliti yaitu Lokasi, 
Promosi Potongan Harga dan Social Media Marketing, dan Keputusan Pembelian. 
Populasinya adalah seluruh konsumen di Mitra Swalayan yang jumlahnya tidak 
diketahui pastinya. Sampelnya berjumlah 100 responden dengan teknik 
Pengambilan sampel non probability sampling. Jenis data yang digunakan adalah 
data primer dengan teknik pengumpulannya menggunakan wawancara, dan 
kuesioner. Metode analisis data yang digunakan adalah uji instrumen data 
meliputi uji validitas, uji reliabilitas. Uji asumsi klasik meliputi uji normalitas, uji 
multikolinearitas, uji heterokedastisitas. Analisis regresi linier berganda dan uji 
hipotesis meliputi uji t, uji F, dan uji koefisien determinasi. Hasil penelitian ini 
dapat disimpulkan bahwa ada pengaruh yang signifikan semua variabel (lokasi, 
promosi, potongan harga, sosial media marketing) terhadap keputusan pembelian 
di Mitra Swalayan, Kartasura selama pandemi Covid-19. 
 









This study aims to determine the effect of location, promotion, price 
discounts, and marketing through social media on purchasing decisions at Mitra 
Swalayan, Kartasura during the Covid-19 pandemic. This research is a 
quantitative research. The variables studied were Location, Promotional Discounts 
and Social Media Marketing, and Purchase Decisions. The population is all 
consumers in Mitra Swalayan who are not known. The sample is 100 respondents 
with non-probability sampling technique. The type of data used is primary data 
with collection techniques using interviews and questionnaires. The data analysis 
method used is data instrument test including validity test, reliability test. 
Classical assumption test includes normality test, multicollinearity test, 
heteroscedasticity test. Multiple linear regression analysis and hypothesis testing 
include t test, F test, and coefficient of determination test. The results of this study 
can be said that there is a significant effect of all variables (location, promotions, 
price discounts, social media marketing) on purchasing decisions at Mitra 
Swalayan, Kartasura during the Covid-19 pandemic. 
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